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Be Safe Brochure Consumer Involvement Summary 
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Purpose 
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Objectives 
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Consumer Involvement Methodology 
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Staff involvement in Brochure Development  
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Ethical Considerations 
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Data collection, analysis and reporting 
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Summary of Feedback 
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Changes made as a result of consumer feedback�
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Appendix 1: Be Safe Consumer Survey  
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Appendix 2: Original Be Safe Brochure  
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Appendix 3: Final Be Safe Brochures for 2013  
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Final Be Safe Brochures for 2013 - inside page for both versions.  
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